MANNERS OF ADVERTISEMENT REGULATIONS, 2022

S.R.0.591(1)/2022.- In exercise of powers conferred by Section 27 of the Public Procurement
Regulatory Authority Ordinance, 2002 (No. XXII of 2022), read with rule 12 of Public
Procurement Rules, 2004, the Public Procurement Regulatory Authority is pleased to make the
following regulations, namely:-

1. Short title and commencement.- (1) The Regulations may be called as “Manners of
Advertisement Regulations, 2022”.

(2)  They shall come into force at once.

2. Scope.- These Regulations shall extend to the whole of Pakistan and shall be applicable
to all the procuring agencies within or outside Pakistan.

3. Manner of advertisement.- Save as otherwise provided in Rule 12 of Public
Procurement Rules, 2004, for procurement over five hundred thousand Pakistani Rupees the
procuring agencies shall advertise the bidding documents, duly signed by the authorized
person, as prescribed in rule-23 of the Rules ibid on procuring agency’s or PPRA’s website to
ensure transparency, open competition and equal opportunities:

Provided that any object or class of objects procured in contravention of these
regulations shall amount to mis-procurement.

4, Bid submission on the bidding documents available on procuring agency’s or PPRA’s
website.- Save as otherwise provided in Rule-22 of Public Procurement Rules, 2004, the
prospective bidders may download the bidding documents from procuring agency’s or PPRA’s
website and submit the bids on the said bidding documents in accordance with tender
requirements.



